Organic Products Marketing — Issues for the
Farmers
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Summary:

1. Chosing the right
inspection body.

2. Chosing the right
market(s).

3. Long-term partnerships
— building mutual trust.

4. Quality issues (internal
| external) and risk
management.



Eco Market Transilvania Ltd.
/
Active since 2004 in Romania

| Partnerships with
Processors and Whole-sellers from
Austria, Germany, The Swiss,
Denmark, Holland, Hungary.

| Contracted crops,
commerce services, special-product
sales, import.

Founding member of

market

TRANSILVANIA
www.ecomt.ro



Chosing the right
inspection body:

Brand value of body
Cost / Services Benefit
Flexibility






. Chosing the right
market(s):

Different profiles for the
same product

Different market value

Different quality
expectations



3. Long-term partnerships
— building mutual trust.

- Contracting crops
- In-advance payments

- Meeting customer
demands

- Transparency and
reliability for your
customer



4. Quality issues (internal
| external) and risk
management:

- Understanding and
preventing risk

- Fulfilling quality
demands — comunicate
with your customer

- Managing production,
storing and delivery
flow: from field to truck.



Multumesc pentru atentie.

www.ecomt.ro
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As for butter versus margarine, | trust COWS more than

chemists. ~Joan Gussow
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